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“SHARK TANK” (Sundays from 9:00-10:00 p.m., ET, beginning August 9)
From Mark Burnett, executive producer of “Survivor” and “The Apprentice,” and Sony Pictures Television, comes “Shark Tank,” an exciting new reality show that gives budding entrepreneurs a chance to make their dreams come true and become successful –- and possibly wealthy –- business people. But the entrepreneurs must first try to convince five tough, multi-millionaire tycoons to part with their own hard-earned cash and give them the funding they need to jumpstart their ideas.

In these trying economic times, it’s difficult for an individual possessing a dream or even a working small business poised for growth to get a loan for a risky venture. Whether it be an imaginative enhancement for an existing product, a family recipe that has all the ingredients to become a profitable culinary treat, or the latest technological gadget that could take the world by storm, most of these dreams die an early death because no one dared take a financial chance on someone with an unproven and oftentimes outrageous proposal. Many of these people now see “Shark Tank” as their last chance at success. Some have been laboring on their ideas for years or even decades, have invested large amounts of money, and are being pressured to throw in the towel by friends and family. Others have simply never had access to the means to live out their dreams… until now. 

Enter the Sharks of “Shark Tank,” five multi-millionaires who lifted themselves up by their bootstraps to make their own entrepreneurial dreams come true and turned their ideas into empires. The five Sharks are real estate mogul Barbara Corcoran, “infomercial” industry pioneer Kevin Harrington, technology innovator Robert Herjavec, fashion icon Daymond John and financial expert Kevin O’Leary. 

Each week, ambitious entrepreneurs from across the country will present their breakthrough business concepts, products, properties and services to the panel of ruthless investors. Their goal is to convince these merciless moguls to invest their own dollars in the concept. Convincing real-life millionaires to part with their own money is no easy task, because when the idea is poor, the Sharks will tear into the ill-prepared presenters and pass on the idea with a simple, “I’m out!,” sending them running for the exit. 

But these Sharks aren’t just out for blood, they too have a goal: To own a piece of the next big idea. Entrepreneurs will be asked to give up a percentage of their companies’ equity to the Sharks in order to get the investment they need. But when the Sharks hear a really top-notch idea, and more than one of them wants to sink their teeth into it, a war between them will erupt. Then the once-desperate entrepreneur can rejoice when the Sharks reveal their true interest in the product and bid up the price of the investment.

Mark Burnett, Clay Newbill and Phil Gurin are the executive producers of “Shark Tank,” based on the Japanese “Dragons’ Den” format created by Nippon Television Network Corporation. The series is from Sony Pictures Television.

MARK BURNETT, executive producer

Mark Burnett (president of Mark Burnett Productions) has revolutionized television with continuing hits such as “Survivor” (CBS), “The Apprentice” (NBC), “Are You Smarter Than a 5th Grader?” (FOX), which is currently being produced in 52 countries, and the daytime syndicated hit “Martha.” A leading executive producer for primetime television, cable and the internet, Burnett has produced over 1,100 hours of television programming which regularly airs in over 70 countries around the world. In the summers of 2007, 2008 and 2009, MBP entered the world of award shows when Burnett served as executive producer for the “MTV Movie Awards.” Since 2001 MBP has garnered a total of 51 Emmy nominations, with Burnett receiving two wins, along with four People’s Choice Awards. He has been named one of the most influential people in the world by Time magazine and named TV Guide’s Most Valuable Player. He has won both Brandweek’s Marketer of the Year Award and the prestigious Rose d’Or Frapa Format Award. In 2007 he was inducted into the Broadcasting and Cable Hall of Fame. In 2008 Burnett was honored with the announcement that he is to receive a star on the Hollywood walk of fame. In addition to “Shark Tank,” MBP has garnered new series including “StarMaker” (MTV), “Bully Beatdown” (MTV), “How’d You Get So Rich” (TV Land), “Expedition” (History), “Wedding Day” (TNT), “Toughest Cowboy” (Spike), as well as new pilots for FOX and CBS.

CLAY NEWBILL, executive producer

A pioneer and innovator of reality television for over 17 years, Clay Newbill was a vital initial member of “The Real World” producing team, joining the creators of the famed franchise in 1992. After producing the second and third seasons of the groundbreaking series of “The Real World: Los Angeles” and “The Real World: San Francisco,” Newbill then co-created, produced and directed “Road Rules.” For its first eight seasons, he stayed on as showrunner for the MTV staple. 

In 1999 Newbill was again tapped to spearhead a new show. Under his leadership, “Making the Band” became the first primetime reality competition program on network television. In 2000 he and ABC entered an overall deal. Since then, he has executive-produced such popular programs as “The Mole,” “The Bachelorette,” “Celebrity Mole, Yucatan,” “The Benefactor” and “The Ultimate Love Test.” Since 2005 Newbill has continued to produce reality television for several networks and cable outlets such as ESPN’s “Bound for Glory,” Bravo’s “Top Design,” ABC’s “American Inventor 2” and “The Mole.” Under the banner of his 310 Entertainment Inc. production company, he recently sold Nickelodeon a new game show, “BrainSurge,” premiering in fall 2009. He also sold Lifetime Network “Camping with the In-Laws.” 

Newbill grew up in Florida and graduated from the University of Central Florida with film and television degrees. His early career included production work on television programs at the Disney MGM Studios such as “Separate But Equal,” “The New Mickey Mouse Club” and “The Muppets At Disney World,” in addition to others.

PHIL GURIN, executive producer

Phil Gurin is the founder of The Gurin Company, one of the premier independent production companies and distributors of non-scripted television in the world. Constructing his company with the mindset that television is a global business, Gurin produces content that is seen by tens of millions of viewers all over the globe, and he continues to seek out relationships and partnerships with the world’s leading television networks and production companies. The Gurin Co. currently has projects in various stages of production and development in more than 30 countries and across a dozen U.S. networks in genres as diverse as studio game, docu-reality, light entertainment, and live-event production.

Gurin’s career highlights include “The Weakest Link,” “The Singing Bee,” “Miss Universe,” “Miss USA,” “LINGO,” “Test the Nation,” “Candid Camera,” “Remote Control” and “Double Dare.” An industry leader, Gurin serves on the board of NATPE, is a member of FRAPPA, the WGA, PGA and DGA. He graduated with a B.S. in telecommunications from the S.I. Newhouse School of Public Communications at Syracuse University and an M.F.A. in dramatic writing from Tisch School of the Arts at New York University. 
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