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“SHARK TANK” (Tuesdays from 8:00-9:00 p.m., ET)
From Mark Burnett, executive producer of “Survivor” and “The Apprentice,” and Sony Pictures Television, comes “Shark Tank,” an exciting new reality show that gives budding entrepreneurs a chance to make their dreams come true and become successful –- and possibly wealthy –- business people. But the entrepreneurs must first try to convince five tough, multi-millionaire tycoons to part with their own hard-earned cash and give them the funding they need to jumpstart their ideas.

In these trying economic times, it’s difficult for an individual possessing a dream or even a working small business poised for growth to get a loan for a risky venture. Whether it be an imaginative enhancement for an existing product, a family recipe that has all the ingredients to become a profitable culinary treat, or the latest technological gadget that could take the world by storm, most of these dreams die an early death because no one dared take a financial chance on someone with an unproven and oftentimes outrageous proposal. Many of these people now see “Shark Tank” as their last chance at success. Some have been laboring on their ideas for years or even decades, have invested large amounts of money, and are being pressured to throw in the towel by friends and family. Others have simply never had access to the means to live out their dreams… until now. 

Enter the Sharks of “Shark Tank,” five multi-millionaires who lifted themselves up by their bootstraps to make their own entrepreneurial dreams come true and turned their ideas into empires. The five Sharks are real estate mogul Barbara Corcoran, “infomercial” industry pioneer Kevin Harrington, technology innovator Robert Herjavec, fashion icon Daymond John and financial expert Kevin O’Leary. 

Each week, ambitious entrepreneurs from across the country will present their breakthrough business concepts, products, properties and services to the panel of ruthless investors. Their goal is to convince these merciless moguls to invest their own dollars in the concept. Convincing real-life millionaires to part with their own money is no easy task, because when the idea is poor, the Sharks will tear into the ill-prepared presenters and pass on the idea with a simple, “I’m out!,” sending them running for the exit. 

But these Sharks aren’t just out for blood, they too have a goal: To own a piece of the next big idea. Entrepreneurs will be asked to give up a percentage of their companies’ equity to the Sharks in order to get the investment they need. But when the Sharks hear a really top-notch idea, and more than one of them wants to sink their teeth into it, a war between them will erupt. Then the once-desperate entrepreneur can rejoice when the Sharks reveal their true interest in the product and bid up the price of the investment.

Mark Burnett, Clay Newbill and Phil Gurin are the executive producers of “Shark Tank,” based on the Japanese “Dragons’ Den” format created by Nippon Television Network Corporation. The pilot is directed by Craig Spirko. The series is from Sony Pictures Television. 

MARK BURNETT, executive producer

Mark Burnett (president of Mark Burnett Productions) has revolutionized television with continuing hits such as “Survivor” (CBS), “The Apprentice” (NBC), “Are You Smarter Than a 5th Grader?” (FOX), which is currently being produced in 52 countries, and the daytime syndicated hit “Martha.” A leading executive producer for primetime television, cable and the internet, Burnett has produced over 1,100 hours of television programming which regularly airs in over 70 countries 


around the world. In the summers of 2007, 2008 and 2009, MBP entered the world of award shows when Burnett served as executive producer for the “MTV Movie Awards.” Since 2001 MBP has garnered a total of 51 Emmy nominations, with Burnett receiving two wins, along with four People’s Choice Awards. He has been named one of the most influential people in the world by Time magazine and named TV Guide’s Most Valuable Player. He has won both Brandweek’s Marketer of the Year Award and the prestigious Rose d’Or Frapa Format Award. In 2007 he was inducted into the Broadcasting and Cable Hall of Fame. In 2008 Burnett was honored with the announcement that he is to receive a star on the Hollywood walk of fame. In addition to “Shark Tank,” MBP has garnered new series including “StarMaker” (MTV), “Bully Beatdown” (MTV), “How’d You Get So Rich” (TV Land), “Expedition” (History), “Wedding Day” (TNT), “Toughest Cowboy” (Spike), as well as new pilots for FOX and CBS.

CLAY NEWBILL, executive producer

A pioneer and innovator of reality television for over 17 years, Clay Newbill was a vital initial member of “The Real World” producing team, joining the creators of the famed franchise in 1992. After producing the second and third seasons of the groundbreaking series of “The Real World: Los Angeles” and “The Real World: San Francisco,” Newbill then co-created, produced and directed “Road Rules.” For its first eight seasons, he stayed on as showrunner for the MTV staple. 

In 1999 Newbill was again tapped to spearhead a new show. Under his leadership, “Making the Band” became the first primetime reality competition program on network television. In 2000 he and ABC entered an overall deal. Since then, he has executive-produced such popular programs as “The Mole,” “The Bachelorette,” “Celebrity Mole, Yucatan,” “The Benefactor” and “The Ultimate Love Test.” Since 2005 Newbill has continued to produce reality television for several networks and cable outlets such as ESPN’s “Bound for Glory,” Bravo’s “Top Design,” ABC’s “American Inventor 2” and “The Mole.” Under the banner of his 310 Entertainment Inc. production company, he recently sold Nickelodeon a new game show, “BrainSurge,” premiering in fall 2009. He also sold Lifetime Network “Camping with the In-Laws.” 

Newbill grew up in Florida and graduated from the University of Central Florida with film and television degrees. His early career included production work on television programs at the Disney MGM Studios such as “Separate But Equal,” “The New Mickey Mouse Club” and “The Muppets At Disney World,” in addition to others.

PHIL GURIN, executive producer

Phil Gurin is the founder of The Gurin Company, one of the premier independent production companies and distributors of non-scripted television in the world. Constructing his company with the mindset that television is a global business, Gurin produces content that is seen by tens of millions of viewers all over the globe, and he continues to seek out relationships and partnerships with the world’s leading television networks and production companies. The Gurin Co. currently has projects in various stages of production and development in more than 30 countries and across a dozen U.S. networks in genres as diverse as studio game, docu-reality, light entertainment, and live-event production.

Gurin’s career highlights include “The Weakest Link,” “The Singing Bee,” “Miss Universe,” “Miss USA,” “LINGO,” “Test the Nation,” “Candid Camera,” “Remote Control” and “Double Dare.” An industry leader, Gurin serves on the board of NATPE, is a member of FRAPPA, the WGA, PGA and DGA. He graduated with a B.S. in telecommunications from the S.I. Newhouse School of Public Communications at Syracuse University and an M.F.A. in dramatic writing from Tisch School of the Arts at New York University. 
ABC Media Relations: 
Marsha Smith, marsha.l.smith@abc.com (818) 460-6605




Mozell Miley, mozell.l.miley@abc.com (212) 456-6444

Photography: www.abcmedianet.com or Photo Hotline: (818) 460-6611
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BARBARA CORCORAN
“Shark” on ABC’s “Shark Tank”
Barbara Corcoran’s credentials include straight D’s in high school and college and 20 jobs by the time she’d turned 23. It was her next job, however, that would make her one of the most successful entrepreneurs in the country, when she borrowed $1,000 from her boyfriend and quit her job as a waitress to start a tiny real estate company in New York City. Over the next 25 years, she’d parlay that $1,000 loan into a five-billion-dollar real estate business and the largest and best known brand in the business. 

As a speaker, Barbara brings her front-lines experience and infectious energy to each person in the audience. They laugh, cry and learn how to become more successful. Motivational, inspirational and sometimes outrageous, Barbara Corcoran’s tell-it-like-it-is attitude is a refreshing approach to success. 
The author of If You Don’t Have Big Breasts, Put Ribbons on Your Pigtails, an unlikely business book that has become a national best-seller, Barbara credits her struggles in school and her mother’s kitchen-table wisdom for her innovation and huge success in the business world. The book is a fresh, frank look at how to succeed in life and business, and is as heartwarming as it is smart and motivating. 
Barbara is the popular real estate contributor for the “Today Show” and CNBC. She writes a weekly real estate column for the Daily News and monthly columns for MORE Magazine and Redbook. In 2008 Springboard Press released her second book, Nextville: Amazing Places to Live the Rest of Your Life, to great reviews.

 
PERSONAL INFORMATION

HOMETOWN
New York, NY
BIRTHDATE
March 10
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KEVIN HARRINGTON
“Shark” on ABC’s “Shark Tank”

As CEO of TVGoods.com, LLC and co-founder of OmniReliant Holdings, Inc., Kevin Harrington is widely acknowledged as the pioneer and principal architect of the “infomercial” industry. 

This year (2009) marks the 25th year since Kevin produced the industry's first infomercial, with milestones of over 500 product launches resulting in sales of over $ 4 billion worldwide, 20 products reaching individual sales of over $100 million, creating dozens of millionaires. 

Kevin’s first company, Quantum International, started in the mid-80s, merged into National Media (1991) and grew to $500 million in annual sales, with distribution in over 100 countries in 20 languages. Additional entrepreneurial startups included ventures with HSN, Inc. (HSN Direct) and Reliant International, selling the latter to the Koo banking family of Taiwan in 2006. That same year Kevin co-founded TVGoods.com and Omni Reliant Holdings, raising over $17 million in equity investment capital from a NY hedge fund. The firm recently purchased the controlling stake in Tampa Bay's premiere production facility, OmniComm Studios, with Kevin’s present office location, a 33,000 square foot film studio on 5.4 acres in Clearwater, Florida. 

With this amazing success, it’s interesting to note that Kevin has not been immune to burdening challenges during his lifetime of being an infomercial pioneer. His company has been chronicled with a case study at Harvard/MIT called “The Rise, The Fall, and The Rise of Quantum International,” by which students have been taught for over 12 years what it means to be a grass-roots entrepreneur in a fiercely competitive industry, and featuring the life of Kevin Harrington, with all its ups and downs. 

Kevin is proud to have founded two of the most important global networking associations in the market place, the Entrepreneur’s Organization (E.O.) and the Electronic Retailing Association (ERA). 

PERSONAL INFORMATION

HOMETOWN
Cincinnati, Ohio

BIRTHDATE
October 15
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ROBERT HERJAVEC
“Shark” on ABC’s “Shark Tank”
Robert Herjavec has lived the classic “rags to riches” story. The son of Croatian immigrants, he earned his incredible wealth by overcoming the odds with pure hard work and intuition. He remembers how his mother, who could barely speak English, lost the family savings to a smooth-talking vacuum salesman. Since then, Robert vowed he would never let his family be taken advantage of again. 

In the early ‘90s, Robert eked out a living waiting tables at a posh Yorkville restaurant. During the initial stages of the dot com craze, he realized that technology was the ticket to serious money. 

By night, he launched BRAK systems, his first technology company, which is now worth a reported $100 million dollars. He sold his company to AT&T in 2000, but that was only the start. Robert then helped negotiate the sale of another technology company to Nokia for $225 million. Instead of retiring with his cash, he now heads The Herjavec Group, a leading IT security and infrastructure integration firm. 
His palatial 50,000 square foot Bridle Path mansion hosts luminaries like Michael Bublé and Mick Jagger. For thrills, Robert jets to a private island near Miami or cruises Yorkville in one of his many luxury cars.

PERSONAL INFORMATION

HOMETOWN
Varazdin, Croatia
BIRTHDATE
September 14
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DAYMOND JOHN
“Shark” on ABC’s “Shark Tank”
Daymond John’s creative vision helped revolutionize the sportswear industry in the 1990s. As founder, president and chief executive officer of FUBU -- “For Us, By Us” -- Daymond created distinctive and fashionable sportswear and a host of other related gear. FUBU’s phenomenal success made mainstream apparel companies realize the potential for fashionable sportswear that appeals not just to trendsetting urban youth, but to mainstream teens as well. 

Daymond was born in the New York City borough of Brooklyn but spent his childhood in the Hollis neighborhood of Queens during the 1970s. An only child, he grew up in a single-parent household headed by his mother, who was a flight attendant for American Airlines but often held more than one job. His first foray into the apparel market came when he wanted a tie-top hat and was put off by the price. Daymond asked his mother to teach him how to use a sewing machine, and he began making the distinctive tie-top hats in the morning and then selling them on the streets of Queens in the evening hours. 

One day in 1992, he and his friend sold $800 worth of hats and realized their ideas had definite potential. They created a distinctive logo and began sewing the FUBU logo on hockey jerseys, sweatshirts and t-shirts. Daymond lured some longtime friends into the business and asked old neighborhood friend, L.L. Cool J., to wear a t-shirt in a photograph for a FUBU promotional campaign in 1993. Daymond and his mother mortgaged the home they collectively owned for the $100,000 in start-up capital. Even more amazingly, she then moved out so the quartet could use the home as a makeshift factory and office space. 

FUBU officially emerged in 1994 when Daymond and his partners traveled to an industry trade show in Las Vegas. Buyers liked the distinctively cut, vibrantly colored sportswear, and Daymond and his partners returned to Queens with $300,000 worth of orders. FUBU soon had a contract with the New York City-based department store chain Macy's, and they began expanding their line to include jeans and outerwear. A distribution deal with Korean electronics manufacturer Samsung allowed their designs to be manufactured and delivered on a massive scale. 

As CEO and president, Daymond guided FUBU to a staggering $350 million in revenues in 1998, placing it in the same stratosphere as such designer sportswear labels as Donna Karan New York and Tommy Hilfiger. Over the last 16 years, Daymond has evolved into more than a fashion mogul. In 2007 the street-smart businessman penned his first book, Display of Power: How FUBU Changed a World of Fashion, Branding & Lifestyle, which was named one of the best business books of 2007 by the Library Journal. 

Known as the “Godfather of Urban Fashion,” Daymond is regarded as one of the most sought-after branding experts and keynote speakers in fashion and business today. With multiple business ventures on his resume, Daymond can be seen sharing his knowledge and business genius on numerous business and entertainment television programs.

PERSONAL INFORMATION

HOMETOWN
Hollis, Queens, NY
BIRTHDATE
February 26
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KEVIN O’LEARY
“Shark” on ABC’s “Shark Tank”
Kevin O’Leary is opinionated, ruthless, hungers for big deals and loves to take control, yet he made his millions helping children learn how to read. 

Kevin's success story starts where most entrepreneurs begin: with a big idea and zero cash. From his basement, he launched SoftKey Software Products. As sales took off, Kevin moved to headquarters in Cambridge, Massachusetts and went on an industry consolidating acquisition binge. 
From 1995 to 1999 he bought out almost every one of his software competitors, including Mindscape, Broderbund and the Learning Company in the industry’s first vicious public hostile battle. Shareholders loved his take-no-prisoners, cost cutting style and fueled him with billions to do his deals. 
In 1999 Kevin sold his company to the Mattel Toy Company for a staggering 3.7 billion dollars, one of the largest deals ever done in the consumer software industry. To keep his money working hard, he took control of his wealth from his lackluster money managers and founded his own mutual fund company, O’Leary Funds. He raised hundreds of millions of dollars from investors who share his “get paid while you wait,” yield oriented, value investing philosophy. He shares his tips and tribulations with a national television audience and turns the Street upside down in the process. 
As a self-proclaimed “Eco-preneur,” Kevin looks hardest for investments that make money – and are environmentally friendly. When he’s not squeezing the market from his office in West Palm Beach, he travels the world looking for new opportunities to deploy his capital. He is a founding investor and director of Stream Global, an international business outsourcing company. He is on the investment committee of Boston's prestigious 200-year-old Hamilton Trust, and is the chairman of O’Leary Funds. He also serves on the executive board of The Richard Ivey School of Business. 
Kevin escapes on weekends with his family to his luxurious cottage that spreads over prime Canadian wilderness on the shore of an ancient glacial lake. 

 
PERSONAL INFORMATION

HOMETOWN
Montreal, Quebec, Canada
BIRTHDATE
July 9
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