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May 10, 2012 
 

MEDIA ALERT 
 

JOIN US FOR A PRESS CONFERENCE CALL WITH 
ABC ENTERTAINMENT GROUP PRESIDENT PAUL LEE 
TO ANNOUNCE ABC’S 2012-13 PRIMETIME SCHEDULE 

 
 
 
WHAT: Press conference call to announce ABC’s 2012-13 primetime schedule 
   
 
WHO:  Paul Lee, President, ABC Entertainment Group 
 
 
WHEN: Tuesday, May 15, 12:00 p.m. ET/11:00 a.m. CT/10:00 a.m. MT/9:00 a.m. PT  
 
 
DIAL IN: US/Canada Toll Free: 888-221-9518 / International Toll:  913-312-0733 
 
 
CONF. ID 3468000 
 
 
Please plan to dial in 5-10 minutes prior to the scheduled start time.  
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May 10, 2011 
 
 

“PRIMETIME: WHAT WOULD YOU DO?” TO AIR SECOND ANNUAL  
“HOW WOULD YOU DO IT?” VIEWER CONTEST SCENARIOS, FRIDAY, MAY 11 ON ABC 

 
Every week, the popular ABC Newsmagazine “Primetime: What Would You Do?” 

sets up everyday scenarios and then captures people’s reactions using hidden 
cameras. Now, the show turns the tables and asks its viewers “how would you do it?” 
Nearly 10,000 fans submitted scenario ideas, dilemmas and pet peeves. Five scenarios 
of ethical dilemmas will be featured on a special edition of “Primetime: What Would 
You Do?,” FRIDAY, MAY 11 (9:00-10:00 p.m., ET) on ABC. Some cases seem to cry out for 
action -- while others seem to present a choice. What would YOU do?  

 
The show recognized three grand prize finalists and features two other 

viewers’ scenarios. The three grand prize finalists were offered round trip airfare 
and accommodations in New York City for a behind-the-scenes experience to watch 
their scenarios being taped. For complete contest rules, please visit: 
http://abcnews.go.com/WhatWouldYouDo 
 
“How Would You Do It?” Scenarios include: 

 
Extreme Couponer: It happens frequently – a shopper at a grocery store using 
coupons at the cash register to get the best prices possible. But what if the shopper 
took excessive amounts of time sorting and handing the cashier her numerous 
coupons? How will the people in line behind the “extreme couponer” react? 
Submitted by: Grand Prize finalist Douglas Roberts from Johnston, Rhode Island. 
 
Large Family Discrimination: When a waitress at a restaurant verbally harasses a 
mom for having eight kids (all eating with her), will any fellow diners come to the 
mom’s defense? Submitted by: Grand Prize finalist Trena Shines from East Palo 
Alto, CA. 
 
Something Borrowed: Like the movie/book “Something Borrowed,” a woman is talking 
to her maid of honor and fiancé about their wedding details. When she goes to the 
bathroom, it becomes clear the maid of honor and fiancé are having an affair. Will 
any bystanders tell the bride? Submitted by: Patricia Robinson Chicago, IL.  
 
Careless Pharmacist: What would YOU do if you saw a pharmacist loudly disclosing 
potentially embarrassing information regarding a prescription pick-up about someone 
waiting in line? Will anyone tell our loudmouth pharmacist to tone it down? 
Submitted by: Melissa Derryberry from Berkley Springs, West Virginia. 
 
Special Delivery: When a worker at a mail center drops a box, breaking the contents, 
will he come clean and tell the woman who is there to pick up the package? Submitted 
by: Christina Hauck from Vancouver, WA. 
  

“Primetime: What Would You Do?” has won awards from the Chicago 
International Television Festival, and the Avon Foundation’s 2006 Voice of Change 
Award for exposing “injustice and wrongdoing against women and bringing the 
message of domestic violence to the mainstream.” David Sloan is executive producer 
and Danielle Baum Rossen is the senior broadcast producer.  

 
ABC News Media Relations: Alyssa Apple (212) 456-1624  
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May 10, 2012 
 

   
“LOSING IT: THE BIG FAT MONEY TRAP,” A REVEALING LOOK AT  

THE MULTI-BILLION DOLLAR WEIGHT LOSS INDUSTRY,  
ON “20/20,” FRIDAY, MAY 11 ON ABC 

 
 
“20/20” takes a revealing look at the big business of weight-loss, which has 

been expanding right alongside our ever-widening waistbands. On any given day, over 
100 million Americans are on a diet, spending close to $20 billion dollars annually 
on books, diet plans, pills, sprays, gadgets and surgeries. But if you’re one of those 
people desperate to lose weight, the only number that matters is the one you see on 
the scales.  

 
What are celebrity endorsements worth? Charles Barkley admits he was 

surprised he’s being paid millions of dollars to lose weight. And what about the 
trendy, new quick fixes like feeding tubes and laparoscopic bariatric surgery – do 
they work? Yo-yo dieters lament how much money and time they spend, and Brian Ross 
investigates the deaths of five patients after lap band surgery at two clinics in 
California. Did they pay the ultimate price to be thin? Plus, where do the rich go to 
take off the pounds while still eating their chocolate and drinking their wine at a 
cost of $5,000 a day? 

  
Anchored by Chris Cuomo and featuring reports from Cuomo, Ross, Deborah 

Roberts, Dan Harris and Nick Watt, “Losing It: The Big Fat Money Trap” airs on 
“20/20” on FRIDAY, MAY 11 (10:00-11:00 p.m., ET) on the ABC Television Network.  

 	
  
 David Sloan is executive producer of “20/20”. 

 
 

ABC News Media Relations: 
Alyssa Ziegler Apple (212) 456-1624 
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May 10, 2012  
 
EXCLUSIVE INTERVIEW WITH PRESIDENT BARACK OBAMA ON ABC’S “THE VIEW,” MAY 

15  
 

President Barack Obama, the 44th President of the United States, will be the 
featured guest, TUESDAY, MAY 15 (11:00 a.m.-12:00 noon, ET). President Obama’s 
exclusive appearance is part of the show’s continuing “Red, White & View” campaign, 
which is committed to political guests and discussions. President Obama’s historic 
visit to “The View” on July 28, 2010 was broadcast on ABC on July 29 and marked the 
first time a sitting President had visited a daytime talk show. President Obama was 
also a featured guest on “The View” in March 2008 and November 2004.  
 

Jenna Ushkowitz (“Glee”), Susan Lucci (“Army Wives”), Judy Sheindlin (“Judge 
Judy”), Arsenio Hall (“Celebrity Apprentice”), Betty White (“Betty White’s Off Their 
Rockers”), Robin Roberts (ABC’s “Good Morning America” and author, My Story, My 
Song), Marc Cherry (executive producer, ABC’s “Desperate Housewives”) and a 
musical performance the Tony® Award-nominated cast of Broadway’s “Once” are 
among the guests MAY 14-18 on “The View” (live weekdays; 11:00 a.m.-12:00 noon, ET; 
broadcast live in stereo; CLOSED-CAPTIONED; TV-14).  

 
Scheduled guests for the week of MAY 14-18 are as follows (subject to 

change): 
 

MON., MAY 14 – Jenna Ushkowitz (“Glee”); Marc Cherry (exec producer, “Desperate 
Housewives”).  
 
TUES., MAY 15 – President Barack Obama, the 44th President of the United States. 
 
WED., MAY 16 – Arsenio Hall (“Celebrity Apprentice”); Captain Chesley “Sully” 
Sullengerger; Macy*s fashion show; What’s Trending Now? 
 
THURS., MAY 17 – Betty White (“Betty White’s Off Their Rockers”); Susan Lucci 
(“Army Wives”); musical performance from the Tony®-nominated cast of Broadway’s 
“Once”; Sherri & Elisabeth’s “Reality Show Roundup” featuring weekly dish on all 
the outrageous drama and antics of television’s most popular reality shows and 
stars. 
 
FRI., MAY 18 – Guest co-host Jaleel White (ABC’s “Dancing with the Stars” and “Total 
Blackout”); Judy Sheindlin (“Judge Judy”); Dina & Francesca Eastwood (“Mrs. 
Eastwood and Company”); Robin Roberts & her mother, Lucimarian Roberts (author, 
My Story, My Song); Whoopi asks the studio audience, “Is It Just Me: Or Is It Nuts Out 
There?”; “What’s it Worth?” with real estate expert Michael Corbett. 
 
About “The View”: “The View,” a live, one-hour daily talk show from ABC, features 
Daytime Emmy Award-winning hosts Barbara Walters, Whoopi Goldberg, Joy Behar, 
Elisabeth Hasselbeck and Sherri Shepherd. It’s the original forum in which real women 
discuss everyday issues, share their opinions and engage in colorful conversations. “The 
View,” broadcast in HDTV and produced in 2-channel stereo sound, is now available to 
watch online daily at 4:00 p.m., ET/1:00 p.m., PT on ABC.com. “The View” is produced by ABC 
and Ms. Walters’ Barwall Productions, with Ms. Walters serving as executive producer 
along with Bill Geddie, who also serves as executive producer for “The Barbara Walters 
Specials.” “The View” is directed by Mark Gentile. For breaking news and updated videos 
follow “The View” (@theviewtv) and hosts Barbara Walters (@BarbaraJWalters), Whoopi 
Goldberg (@WhoopiGoldberg), Joy Behar (@JoyVBehar), Elisabeth Hasselbeck 
(@ehasselbeck) and Sherri Shepherd (@SherriEShepherd) on Twitter.™  
 
ABC Entertainment Group: Karl T. Nilsson (212) 456-7955, Karl.T.Nilsson@abc.com  
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May 10, 2012 
Quick Take for Wednesday, May 9, 2012 
(Fast Affiliate Live + Same Day Ratings) 

 

For the 2nd Straight Wednesday, ABC is Only Net Up Year to Year in 
Adults 18-49 

 

Opposite “Idol” and the Penultimate Episode of “Survivor,” ABC’s “The 
Middle”  

Paces Well Ahead of NBC’s “Off their Rockers” in Viewers and Adults 
18-49  

 

Building 11% on its Adult 18-49 Lead-in, ABC’s “Suburgatory” Hits a 
10-Week High  

 

Marking a 2-Month High in Adults 18-49, ABC’s “Modern Family” 
Nearly Ties “Idol”  

To Deliver its Most-Competitive Finish Ever on the Night to the 
Veteran Fox Series  

 

Opposite the End of “Idol,” ABC’s “Don’t Trust the B--- in Apartment 
23” Ranks as  

The No. 1 Scripted Show in its Slot with Adults 18-34 for the 4th Time 
in its 5 Airings 

 

Generating Huge Year-to-Year Time-Period Improvement in Viewers and 
Key Adults, ABC’s “Revenge” Ranks No. 1 in its Hour with Adults 18-34 

to Earn a 3-Month High  
 

Wednesday Night (8:00-11:00 p.m.) 
ABC took second place on Wednesday to Fox with a 2-hour “Idol” among Adults 18-
34 and also qualified as the No. 2 broadcast net with Teens 12-17. 
 
• Continuing to post year-to-year gains on the evening, ABC topped the same 

Wednesday last year in Viewers (+15% - 7.1 million vs. 6.2 million) and Adults 
18-49 (+9% - 2.5/7 vs. 2.3/6). For the 2nd week in a row, ABC was the only 
broadcaster to increase its Adult 18-49 rating year to year.  

 
• Rising week to week in Adults 18-49 (+4%), the Network achieved a 10-week high 

on Wednesday – since 2/29/12.   
 
“The Middle” (8:00-8:30 p.m.) 
Leading off the night at 8:00 p.m., opposite the penultimate episode of CBS’  
“Survivor: One World” and the start of Fox’s 2-hour “Idol,” ABC’s “The Middle” 
paced well ahead of NBC’s “Off their Rockers” in Viewers (+18% - 6.6 million vs. 5.6 
million) and Adults 18-49 (+27% - 1.9/6 vs. 1.5/5). In addition, the ABC comedy beat 
“Survivor” among Women 18-34 (+6%).   
 
“Suburgatory” (8:30-9:00 p.m.) 
Surging 11% over its lead-in at 8:30 p.m. with young adults, ABC’s “Suburgatory” 
beat out its NBC freshman competition by double digits in its half-hour, besting a 
second episode of NBC’s “Off their Rockers” by 11% in Total Viewers (6.0 million 
vs. 5.4  million) and by 31% in Adults 18-49 (2.1/6 vs. 1.6/5).  For the 8th straight 
original telecast, the ABC freshman comedy outdelivered the second half of 
“Survivor: One World” with Adults 18-34 (+13%) and Women 18-34 (+24%).   



 
• Building week to week in viewers (+3%) and young adults (+5%), “Suburgatory” 

equaled its best Adult 18-49 rating since February – since 2/29/12. 
 
• The ABC freshman comedy improved its slot year to year among Adults 18-49 

(+5%) over original comedy programming on the year-ago evening (“Better With 
You” on 5/11/11 = 2.0/6).  

 
“Modern Family” (9:00-9:30 p.m.) 
TV’s No. 1 scripted series for the 2nd season in a row with Adults 18-49, ABC’s 
“Modern Family” more than doubled its lead-in at 9:00 p.m. to finish as Wednesday’s 
definitive No. 1 scripted program, outperforming runner-up CBS’ “Criminal Minds” 
by 54% (4.3/12 vs. 2.8/8).   
 
• Posting its most-competitive finish ever, “Modern Family” nearly tied “American 

Idol” as the No. 1 TV show of the night in Adults 18-49 (pacing within 1-tenth of 
a rating point and tied in audience share).   Beating “Idol” by wide margins on the 
night in Adults 18-34 (+24% - 3.6/11 vs. 2.9/9) and Women 18-34 (+15% - 4.5/13 vs. 
3.9/12), “Modern Family” was Wednesday’s No. 1 TV show overall for its 3rd 
straight original airing on both counts.   

 
• “Modern Family” scored its best numbers in 2 months, up over the prior week in 

both viewers (+3%) and young adults (+5%) – since 3/14/12.  Featuring a visit to 
Disneyland, the ABC comedy spiked 27% in Teens 12-17 week to week to deliver 
its top-rated telecast in more than 4 months –since 1/4/12. 

  
“Don’t Trust the B--- in Apartment 23” (9:30-10:00 p.m.) 
During the 9:30 p.m. half-hour against the end of “Idol,” ABC’s “Don’t Trust the B--- 
in Apartment 23” stood as the No. 1 scripted show in its slot for the 4th time in its 
5 telecasts with Adults 18-34 (2.0/6) and Women 18-34 (2.8/8).   
 
• ABC’s “Don’t Trust the B--- in Apartment 23” drew its biggest audience (5.8 

million) in 3 weeks and posted a best-since debut number with Women 18-34.  
 
“Revenge” (10:00-11:00 p.m.) 
From 10:00-11:00 p.m., ABC’s “Revenge” finished a strong No. 2 in Total Viewers (7.0 
million) and Adults 18-49 (running within 2-tenths of a rating point of the “CSI” 
season finale – 2.2/6 vs. 2.4/7), while delivering the No. 1 position in the hour in 
Adults 18-34 and across all key Women demos (W18-34/W18-49/W25-54).  The ABC 
freshman drama dominated NBC’s veteran “Law & Order: SVU” in the hour with 
Total Viewers (+23%), Adults 18-49 (+29%) and Adults 25-54 (+17%).   
 
• Building week to week in Adults 18-49 (+5%) and Adults 18-34 (+13%), “Revenge” 

marked its highest rating in 3 months on the latter measure – since 2/15/12. 
 
• The Disney-owned drama generated huge year-to-year gains in the hour, 

outdelivering original programming on the same night last year in Total Viewers 
(+84%), Adults 25-54 (+42%) and Adults 18-49 (+38%). 

 
A note about increasing DVR penetration and year-to-year rating comparisons: Year-to-year 
rating comparisons based on the Live + Same Day data stream are distorted by the level of 
DVR penetration in the Nielsen sample, which has jumped up to 44% currently, from 41% at 
the same point in 2011. More viewers are watching shows on their own timetables, which may 
not be reflected in the overnight next day numbers. The only truly valid year-to-year 
comparison would be one based on the Live + 7 Day metric, once those stats are released by 
Nielsen. 
	
  
Source: The Nielsen Company (Fast Affiliate Live + Same Day Ratings), 05/09/12. 
 
 



Contacts: Jeff Lindsey (818) 460-5095 jeffrey.s.lindsey@disney.com / Salima Merchant 
(818) 460-6847 salima.merchant@disney.com / Pons Rongavilla (818) 460-5615 
ponciano.rongavilla@disney.com 
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May 10, 2012 
Ratings Report: ABC News Programming 
For Week of April 30 – May 4, 2012 
 
 

“GMA” is Posting its Smallest Total Viewer and Adults 25-54 Margins  
with “Today” in 16 Years Season to Date 

 
“GMA” Outperforms “Today” by 244,000 Total Viewers on Tuesday, May 1st  

 
“GMA’s” Weekly Total Viewing Margin only 76,000 with “Today”  

 
	
  “GMA” Up Year to Year in Total Viewers and Adults 25-54 While “Today” Declines 

 
“GMA” Expands Lead to 17 million More Unique Users than Today.Com in April 

 
 

ABC News’ “Good Morning America” drew 5.168 million Total Viewers and a 
1.7 rating/12 share/2.054 million Adults 25-54 for the week of April 30, 2012.  For 
the 4th time in the last 5 weeks, “GMA” improved on its year-ago week performance 
in both Total Viewers (+1%) and Adults 25-54 (+5%) - 5.136 million and 1.960 
million, respectively, on w/o 5/2/11.   In addition, “GMA” grew the most year to year 
in among the network morning newscasts in both measures (NBC’s “Today”: -12%/-
18%; CBS’ “This Morning”: up less than +1%/-3%). Additionally, 
Goodmorningamerica.com has expanded its lead and in April, had 17 million more 
unique users than Today.com.  
 

On Tuesday (5/1/12) “GMA” ranked as the No. 1 morning newscast in Total 
Viewers, beating “Today” by +244,000 (5.479 million vs. 5.235 million).     

 
“GMA” substantially reduced its Total Viewer margin with “Today” by -91% 

to only 76,000 (vs. 821,000 on w/o 5/2/11).  In addition, it slashed its Adults 25-54 gap 
by more than two-thirds  
(-73% - 214,000 vs. 791,000).  In fact, “GMA” has cut its year-to-year Adults 25-54 
margin with the NBC program by double digits for the 18th straight week and in 32 
of 33 weeks this season.    

 
Season to date, “GMA” narrowed its gaps in both Total Viewers (-45%) and 

Adults 25-54  
(-45%) versus its year-ago season gaps.  In fact “GMA” is posting its smallest Total 
Viewer (440,000) and Adults 25-54 (412,000) margins with “Today” in 16 years – 
since the 1995-96 Season.  

 
“GMA” outperformed “CBS This Morning” by 93% in Total Viewers (5.168 

million vs. 2.682 million) and by 92% in Adults 25-54 (2.054 million vs. 1.068 
million).    

 
Season to date “GMA” is the only morning program to grow in Total Viewers 

(+4%) and Adults 25-54 (+8%) versus its year-ago averages (NBC’s “Today:” -3%/-8%, 
respectively; CBS’ “This Morning:” -8%/-10%, respectively). “GMA” is seeing its 
largest overall season audience in 6 years, since 2005-06. 

 
 

WEEK OF 4/30/12      TOTAL VIEWERS     ADULTS 25-54      HOUSEHOLDS 
ABC                   5,168,000      1.7/12; 2,054,000     3.8/14 
NBC                   5,244,000      1.9/14; 2,268,000     3.9/14 
CBS                   2,682,000      0.9/ 6; 1,068,000     2.0/ 7 



 
Source: The Nielsen Company, NTI Total Viewers and Adults 25-54 Live + SD weeks of 4/30/12, 4/23/12 & 5/2/11.  Most 
Current:  2011-2012 Season (9/19/11 – 5/6/12) and 2010-2011 Season (9/20/10 – 5/8/11).    

	
  
Emmy Award-winning “GMA,” featuring the anchor team of Robin Roberts, George 
Stephanopoulos, Sam Champion, Lara Spencer and Josh Elliott, airs live Mon.-Fri. 
(7:00-9:00 a.m., ET) on ABC. Tom Cibrowski is senior executive producer. 
	
  

 
ABC News Media Relations: Alyssa Ziegler Apple (212) 456-1624 / Alison Bridgman 
(212) 456-1578 
Disney-ABC Media Relations: Pons Rongavilla: (818) 460-5615 
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May 10, 2012 
Fringe Ratings Report: ABC Late-Night Programming 
Week of April 30, 2012  

 
With the Most Wins in Late-Night, ABC is Again the Week’s Most-

Watched Network 
 

ABC’s “Nightline” is the No. 1 Program in Late-Night for the 6th 
Consecutive Week 

 
ABC's “Jimmy Kimmel Live” Attracts its Biggest Audience in Nearly 6 

Months 
 

ABC Late-Night (Monday – Friday) 
• With its lineup of “Nightline” and “Jimmy Kimmel Live” during the week of April 

30, 2012, ABC qualified as the most-watched network in late-night (2.432 
million) for the 6th week in a row, topping CBS (2.261 million) and NBC (2.257 
million) each by 8%. ABC has stood as the No. 1 network in Total Viewers in 15 
of the 33 weeks this season, claiming the most number of wins in late-night.  

 
• ABC also ranked as the No. 1 network in late-night in Adults 18-49 (818,000) 

for the 4th week running, beating CBS by 19% (688,000) and NBC by 8% 
(756,000). 

 
“Nightline” (Monday – Friday) 
ABC’s “Nightline” finished as the No. 1 program in late-night for the 6th week in a 
row in Total Viewers (3.865 million), Adults 25-54 (1.514 million) and Adults 18-49 
(1.141 million), for the week of April 30, 2012, according to Nielsen Media Research. 
“Nightline” finished as the top program in late-night in all 3 measures for the 9th 
time in the last 10 weeks. 
  
Season to date, “Nightline” ranks No. 1 in late-night among Total Viewers, Adults 
25-54 and Adults 18-49, ahead of both NBC’s “The Tonight Show” and CBS’ “The Late 
Show.” This marks the 2nd straight year that the ABC program has taken the top 
spot on all 3 measures. 
 
“Jimmy Kimmel Live” (Monday – Friday) 
During the week following his headlining appearance at the 2012 White House 
Correspondents’ Dinner (week of April 30, 2012), ABC’s “Jimmy Kimmel Live” grew for 
the 2nd consecutive week in Total Viewers (1.907 million) to draw its biggest 
audience in nearly 6 months – since the week of 11/21/11. In addition, “JKL” 
increased its audience over the same week last year for the 5th week in a row 
(+4% - 1.840 million on week of 5/2/11) and stood as the only late-night talk show 
(broadcast or cable) to see year-to-year growth. 
 
• During the week, ABC’s “JKL” stood as the No. 3 talk show in late-night in Total 

Viewers (1.907 million), behind only NBC’s “The Tonight Show with Jay Leno” 
(3.609 million) and CBS’ “The Late Show with David Letterman” (3.054 million). 



 
• ABC’s “Jimmy Kimmel Live” (M-F 12:00 a.m.) outdrew NBC’s “Late Night with Jimmy 

Fallon”  
(M-F 12:35 a.m.) by 11% in Total Viewers (1.907 million vs. 1.715 million), drawing 
a larger overall audience than the NBC late-night program for the 6th week 
running. 

 
• ABC’s “Jimmy Kimmel Live” outperformed CBS’ “The Late Late Show with Craig 

Ferguson” (M-F 12:35 a.m.) by a hefty 29% in Total Viewers (1.907 million vs. 
1.475 million), outdrawing the CBS program in 32 of the 33 weeks this season, 
while also beating “Ferguson” by an impressive 39% in Adults 18-49 (700,000 vs. 
505,000). The ABC late-night program topped “Ferguson” on 4 of the 5 days of 
the week on both Nielsen measures. In fact, for the 5th consecutive week, a 
repeat telecast of “JKL” on Friday outperformed an original telecast of 
“Ferguson” in both Total Viewers (+20% - 1.802 million vs. 1.501 million) and 
Adults 18-49 (+44% - 583,000 vs. 405,000). 

 
Season to date (33 weeks), ABC’s “Jimmy Kimmel Live” is building its overall 
audience through the same weeks last year by 3% in Total Viewers (1.783 million 
vs. 1.729 million), standing as the only late-night broadcast talk show to grow 
year over year. 
 
• ABC’s “Jimmy Kimmel Live” is the No. 3 broadcast talk show in late-night in 

Total Viewers (1.783 million) this season, outdrawing both NBC’s “Late Night 
with Jimmy Fallon” (1.765 million) and CBS’ “The Late Late Show with Craig 
Ferguson” (1.533 million). 

 
	
  
Late-Night Rank (Week of Apr 30):     TOTAL VIEWERS    A18-49(000)  
ABC                                     2,432,000        818,000  
CBS                                     2,261,000        688,000  
NBC                                     2,257,000        756,000  
 
Source: The Nielsen Company, Live + Same Day National Program Ratings for week of 4/30/12, 4/23/12 & 5/2/11 or as 
dated. Most Current: 11-2012 Season (9/19 – 5/6/12) and 2010-2011 Season (9/20 – 5/8/11). Comparisons based on 000s. 
ABC Late-Night = “Nightline” and “JKL”; CBS Late-Night = “Letterman” and “Ferguson”; NBC Late-Night = “Tonight 
Show,” “Fallon” and “Carson Daly.”  
 
 
Contacts: Jeff Lindsey 818.460.5095/Salima Merchant 818.460.6847/Pons Rongavilla 
818.460.5615 
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May 10, 2012 
 
 

EXCLUSIVE INTERVIEW WITH PRESIDENT BARACK OBAMA  
ON ABC’S “THE VIEW,” TUESDAY, MAY 15  

 
Barbara Walters and Bill Geddie, executive producers of the ABC’s Emmy® 

Award-winning talk show, “The View,” announced today that President Barack Obama, 
the 44th President of the United States, will be the featured guest, TUESDAY, MAY 15 
(11:00 a.m.-12:00 noon, ET). President Obama’s exclusive appearance is part of the 
show’s continuing “Red, White & View” campaign, which is committed to political 
guests and discussions.  

 
“We are honored to have President Obama visit ‘The View’ for the fourth time 

(his second time as sitting President), and we promise to let him get a word in 
edgewise,” said Ms. Walters.  

 
President Obama’s interview, scheduled to tape Monday, May 14, will touch on 

such topics as his administration’s accomplishments, jobs, the economy and family 
life inside the White House. 

 
President Obama’s historic visit to “The View” on July 28, 2010 was broadcast 

on ABC on July 29 and marked the first time a sitting United States President had 
visited a daytime talk show. His appearance ranks as the show’s most-watched 
broadcast ever in Total Viewers (6.59 million). President Obama was also a featured 
guest on “The View” in March 2008 and November 2004.  

 
About “The View”: “The View,” a live, one-hour daily talk show from ABC, features 
Daytime Emmy Award-winning hosts Barbara Walters, Whoopi Goldberg, Joy Behar, 
Elisabeth Hasselbeck and Sherri Shepherd. It’s the original forum in which real 
women discuss everyday issues, share their opinions and engage in colorful 
conversations. “The View,” broadcast in HDTV and produced in 2-channel stereo 
sound, is now available to watch online daily at 4:00 p.m., ET/1:00 p.m., PT on ABC.com. 
“The View” is produced by ABC and Ms. Walters’ Barwall Productions, with Ms. 
Walters serving as executive producer along with Bill Geddie, who also serves as 
executive producer for “The Barbara Walters Specials.” “The View” is directed by 
Mark Gentile. For breaking news and updated videos follow “The View” (@theviewtv) 
and hosts Barbara Walters (@BarbaraJWalters), Whoopi Goldberg 
(@WhoopiGoldberg), Joy Behar (@JoyVBehar), Elisabeth Hasselbeck (@ehasselbeck) 
and Sherri Shepherd (@SherriEShepherd) on Twitter.™  
 
“Red, White & View”: In 2008-09, the five spirited hosts of ABC’s popular talk and 
entertainment show, “The View,” left an indelible mark on the political landscape. 
Whether discussing the day’s political headlines, from the war in Iraq to universal 
healthcare and teen pregnancy, the latest musings from our nation’s capitol or 
political infidelities, the outspoken hosts can always be relied on for their unique 
opinions, quick wit and sparking colorful water cooler conversations that can only 
be seen, live, exclusively on “The View” (11:00 a.m.-12:00 noon, ET) on the ABC 
Television Network. In September 2008, the show launched a successful “Red, White 
& View” campaign highlighting interviews and informational segments that helped 
promote civic responsibility during the election season. The “Red, White & View” 
campaign was another example of how “The View” established itself as an important 
player in the political process. 
 
ABC Entertainment Group: Karl T. Nilsson (212) 456-7955, Karl.T.Nilsson@abc.com  
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ABC, LEXUS AND YAHOO!’S INTONOW TEAM UP TO REWARD FANS WATCHING  
THE SEASON’S REMAINING TWO THRILLING EPISODES OF “REVENGE” 

 
For the First Time, Primetime Show Fans Can Win a Sweepstakes  

Getaway Via Innovative Second Screen Experience 
 
 

ABC’s “Revenge” and Yahoo! announced a new way to engage fans during live 
viewing of the hit series using IntoNow from Yahoo! Audiences will have an 
opportunity to enter to win a one-week getaway, coinciding with the July 4th weekend, 
at an oceanfront house in the Hamptons, Grayson-style, presented by Lexus. 
 

With over 80 percent of tablet owners using their devices while watching TV, 
ABC and Yahoo! are teaming up for an industry-first, interactive experience during 
the last two episodes of this season’s hottest primetime show, airing WEDNESDAYS, 
MAY 16 & 23 (10:00-11:00 p.m., ET). Viewers will have a chance to engage with the 
show in new and compelling formats and be rewarded in the process.  
 

Beginning on May 16, when fans tag ABC’s “Revenge” with the IntoNow app on 
their mobile phone or tablet device, they can do the following: 

 
• Enter for a chance to win a week-long escape to the Hamptons (for more 

details on the Hamptons getaway presented by Lexus, please visit 
ABC.com/Hamptons-Getaway) 

• Connect and share with friends (and other “Revenge” fans) on Facebook, 
Twitter and in the app while they’re watching the episodes  

• Test their knowledge of the series through fun trivia questions 
• Follow real-time Twitter feeds related to “Revenge” cast and crew 
• Access related videos and information on “Revenge,” including the actors and 

the plot 
 

This partnership builds on the success of recent collaborations between the 
two companies, including earlier this year when ABC partnered with Yahoo! and 
IntoNow for the Republican presidential candidate debate.  

 
At the tap of a button, IntoNow lets you connect with friends, discover 

exclusive content and related news stories, discuss the shows, participate in polls 
and quizzes, and even interact with some shows directly. IntoNow uses its patented 
SoundPrint technology to automatically identify live television content or 
previously aired content spanning more than 2.7 million airings. Over 160 U.S. TV 
channels are currently being indexed live, creating a rich database to build video 
discovery and programming experiences. In 2011, IntoNow was named Best Smartphone 
App by Time Magazine. 
 
“REVENGE” 
Emily Thorne (Emily Van Camp) is the newest arrival in the Hamptons. By all 
appearances, she’s a friendly and sophisticated “girl next door,” but the exclusive 
world she’s immersed herself in is tied to a dark family history and Emily is anything 
but what she seems. 17 years ago, Emily’s father was framed for a horrific crime by 
neighbors he trusted and sentenced to a life in prison. She never saw her father 
again and spent her childhood consumed by rage, loss and betrayal. Years later, 
Emily returns under an assumed identity with one endgame—REVENGE -- every social 
overture a carefully planned chip at the foundation of her sworn enemies, until 
their lives come crashing down around them. 



 
“Revenge” stars Madeleine Stowe as Victoria Grayson, Emily VanCamp as Emily 
Thorne, Gabriel Mann as Nolan Ross, Henry Czerny as Conrad Grayson, Ashley 
Madekwe as Ashley Davenport, Nick Wechsler as Jack Porter, Josh Bowman as Daniel 
Grayson, Christa B. Allen as Charlotte Grayson and Connor Paolo as Declan Porter. 
 
The series is created by Mike Kelley, who executive-produces along with Marty Bowen 
and Wyck Godfrey. The series is produced by ABC Studios. 
 
LEXUS 
Since its debut in 1989, Lexus has earned a reputation for high-quality products and 
exemplary customer service from its 230 dealers. Lexus is the luxury hybrid leader, 
offering five hybrids that provide the best in innovative technology and first-class 
luxury. When it began, Lexus offered two models of vehicles. Now, more than 20 
years later, Lexus offers variations of 10 vehicles, from the sporty CT 200h hybrid 
to the V10 supercar, the LFA. 
 
YAHOO! 
Yahoo! is the premier digital media company, creating deeply personal digital 
experiences that keep more than half a billion people connected to what matters 
most to them, across devices and around the globe. And Yahoo!'s unique combination 
of Science + Art + Scale connects advertisers to the consumers who build their 
businesses. Yahoo! is headquartered in Sunnyvale, California. For more information, 
visit the pressroom (pressroom.yahoo.net) or the company's blog, Yodel Anecdotal 
(yodel.yahoo.com). 
 
Yahoo! is the trademark and/or registered trademark of Yahoo! Inc. All other names 
are trademarks and/or registered trademarks of their respective owners. 
 
Media Contacts: 
 
ABC Marketing: Edwin Escobar (818) 460-7758 edwin.escobar@abc.com  
 
“Revenge”: 
Yani Chang (818) 460-7405 yani.chang@abc.com  
Amber Gereghty (818) 460-6781 amber.k.gereghty@abc.com  
 
YAHOO!  
Jason Khoury (408) 349-3435 jkhoury@yahoo-inc.com 
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PRESS INVITED TO WATCH ABC’S UPFRONT PRESENTATION VIA LIVE STREAM  
 
 

ABC’s Upfront to Be Available to Registered MediaNet Users -- Sign 
Up Today 

 
ABC will make the 2012-13 Primetime schedule announcement 

Upfront presentation available to press via ABC MediaNet on 
TUESDAY, MAY 15 at 4:00 p.m., ET / 1:00 p.m., PT. To access the 
live stream, log on to ABC MediaNet. Press who are not already 
registered users of MediaNet should register no later than Friday, 
May 11 in order to view the live stream. For your convenience, the 
Upfront presentation will be available on ABC MediaNet until May 16 at 
midnight, PT. 
 

ABC MediaNet is open to press only. To register, go to 
www.abcmedianet.com, click ‘register’ on the upper page bar and 
complete all information for the registration process. Please note 
that it is extremely important to check the ABC MediaNet Video box 
within the ‘Access To’ section of the registration page in order 
for live stream access to be granted. Upon approval, this 
registration will enable viewing of the live stream presentation, 
as well as other video content on the site. 
 
About MediaNet: 
ABC MediaNet has transformed the way press receive electronic press 
kits and “for your review” screeners of ABC Entertainment’s 
programming. Press are able to download ABC’s electronic press kit 
(EPK) materials – including broadcast quality sound bites, clips 
and behind-the-scenes footage (b-roll) – and view screeners online. 
ABC MediaNet offers a single, easy-to-navigate location for all 
print and electronic publicity needs. The site is also home to 
press releases, show descriptions, talent, producer and executive 
bios, broadcast schedules and photography, and contains links to 
all of the media sites of the Disney ABC Television Group 
(www.DATGmedianet.com).  
 
ABC Media Relations: 

Susan Sewell (212) 456-1508 
 

Digital Broadcast Communications and Production: 
Terry Collier (818) 460-6440 
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THE “SWIMSUIT READY IN 20 DAYS” CHALLENGE CONTINUES  
WITH “GET MOVING WEEK,” ON “THE REVOLUTION,” MAY 14-18  

 
 

“Get Moving Week” as the “Swimsuit Ready in 20 Days” challenge continues on 
ABC’s one-hour daily talk show, “The Revolution,” MAY 14-18. This week “The 
Revolution” team will launch phase three of the four-phase challenge with new 
exercises, easy to prepare, low-calorie recipes, a swimsuit fashion show for every 
shape and size and tips for healthy skin in the summer sun. Additionally, trainer Bob 
Greene shares anti-aging tips and talks about training Oprah Winfrey as she 
prepares for her new film. 
 

Scheduled for the week of MAY 14-18 (subject to change): 
 
MONDAY, MAY 14 – “Get Moving Week” begins; “National Women’s Health Awareness 
Week” featuring a signature Women’s Health Magazine segment from editor Sascha de 
Gersdorff --“Your Body On…” margaritas, smoking and juicing; Tim Gunn shares a 
history of neon and tips to wear it at any age; tips to stay safe from bugs during the 
summer season; Dr. Jen and Dr. Tiffanie with invaluable prevention tips for parents 
about online pornography; week three of the “Swimsuit Ready in 20 Days” as Harley 
and Tim share healthy breakfast options.  
 
TUESDAY, MAY 15 – “Get Moving Week” continues; author and celebrity stylist June 
Ambrose (Effortless Style) joins Tim for a summer fashion show highlighting must-
have accessories; Ty tip’s for framing; Dr. Jen and Dr. Tiffanie with the latest 
technology to eliminate cellulite; “Swimsuit Ready in 20 Days” challenge continues 
as Harley introduces a ten-minute/day workout; “Ask Tim” segment focusing on 
finding the right pants to fit your body. 
 
WEDNESDAY, MAY 16 – “Get Moving Week”: Finding Your Next Chapter; former WNBA 
player and Brooklyn, NY resident Kym Hampton’s “Revolution” journey and reveal; 
Kym Hampton with a performance inspired by “The Revolution.” 
 
THURSDAY, MAY 17 – “Get Moving Week” continues; Ty is reunited with “Extreme 
Makeover: Home Edition” designer Sabrina Soto and challenges her to a design 
competition; Dr. Jen and Tim are joined by Keri Glassman (Women’s Health Magazine) 
to discuss good fat vs. bad fat; makeup artist Cynde Watson demonstrates how to 
wear makeup at every age; “Swimsuit Ready in 20 Days” challenge continues as Harley 
demonstrates a ten-minute workout. 
 
FRIDAY, MAY 18 – “Get Moving Week” concludes with “National Ride Your Bike to 
Work Day”; trainer Bob Greene discusses his career, his four pillars of anti-aging 
and reteaming with Oprah Winfrey to train her as she prepares for her new film; Dr. 
Jen is joined by Prevention Magazine expert Dr. Tasneem Bhatia with important 
information about mammograms; colonoscopies and endoscopies; tips to find the right 
glasses for your face; phase three of the ”Swimsuit Ready in 20 Days” challenge 
concludes as Harley and Dr. Tiffanie demonstrate two easy recipes for breakfast on 
the go. 
 
About Kym Hampton: 
Brooklyn, NY resident and retired WNBA player Kym Hampton is a full-time working 
mother trying to make ends meet and maintain a healthy household. Today Kym works 
off the court for the WNBA as a community relations and field marketing specialist. 
She and her long time boyfriend, Fred, both work hard to support their six-year-old 
daughter, Ariel. Kym continuously puts the needs of others before her own, finding 



time in her extremely busy schedule to volunteer for a numerous charitable 
organizations. She is now determined find time for herself and regain her former 
athletic lifestyle. 
 

“The Revolution” is ABC’s one-hour daily talk show that revolutionizes the 
lives of viewers from the inside out. The show features a stellar “dream team” of 
experts who help complete transformations in all areas of life, including body, 
health, style, mind and environment. Produced by 3 Ball Productions/Eyeworks USA 
for the ABC Television Network, with JD Roth and Todd A. Nelson serving as 
executive producers, “The Revolution” provides life changing tips and essential 
tools to motivate viewers and serve as a catalyst for change. Featuring design expert 
Ty Pennington, style guru Tim Gunn, celebrity trainer Harley Pasternak, OB-GYN Dr. 
Jennifer Ashton and therapist Tiffanie Davis Henry, Ed.D, “The Revolution” is your 
daily boost, whether you’re looking for inspiration to accomplish little victories or 
in need of a road map for a major change. “The Revolution” is produced in New York 
and airs MONDAY-FRIDAY (2:00-3:00 p.m., ET/ 1:00-2:00 p.m., PT/CT), on ABC. 
 
Contacts: 
Marianne Fleschman, ABC Entertainment Group, 818.460.7277 
 Marianne.Fleschman@abc.com  
 
Lauri Hogan, ABC Entertainment Group, 212.456.6358  
Lauri.L.Hogan@abc.com  
 
Leslie Oren, Babygrande PR (for 3 Ball Productions/Eyeworks USA), 310.300.3195  
Leslie@Babygrande-inc.com 
 
Photography available at www.abcmedianet.com. Photography request line 
818.460.6611.  
 
Follow us on: Facebook at www.facebook.com/therevolutionabc 
Twitter: http:/twitter.com/TheRevolution 
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