
 
May 11, 2012 
Quick Take for Thursday, May 10, 2012 
(Fast Affiliate Live + Same Day Ratings) 

 

Gaining Week to Week in the 8pm Hour, ABC Freshman “Missing” More 
than  

Doubles the Audience of NBC’s Comedies and Improves its Hour Year 
to Year  

 

Hitting a 13-Week High and Growing Year to Year in Adults 18-49, 
ABC’s  

“Grey’s Anatomy” is the No. 1 Series in its Slot for the 5th Week 
Running  

 

ABC’s “Scandal” Towers Over its Freshman Drama Competition in the 
10pm Hour  

And Builds Young Adult Audience Week to Week to a Series High in 
Adults 18-34 

 

“Missing” (8:00-9:00 p.m.) 
Gaining week to week in the 8 o’clock hour against the season’s penultimate 
episode of Fox’s “American Idol-Thurs” and CBS’ comedies (season finale of “The Big 
Bang Theory”/”Rules of Engagement”), ABC’s “Missing” (6.4 million) more than 
doubled the audience of NBC’s comedy block (+113% over “Community”/”30 Rock” = 
3.0 million). The new ABC drama also defeated the established NBC comedies with 
Adults 25-54 (+7%) and Women 18-49 (+7%).  
 
• ABC’s “Missing” attracted its biggest audience in 3 weeks (since 4/19/12) and 

improved its hour year to year by 19% over original programming on the year-ago 
evening (“Wipeout” on 5/12/11 = 5.4 million).   

 
“Grey’s Anatomy” (9:00-10:00 p.m.) 
Vaulting over its lead-in at 9:00 p.m. in Adults 18-49 (+209%), ABC’s “Grey’s 
Anatomy” stood as the top-rated series in its hour for the 5th week running and 
continued to qualify as Thursday’s No. 1 drama.  Dominating the 9 o’clock hour, 
ABC’s “Grey’s Anatomy” (3.4/9) outdelivered CBS’ “Person of Interest” by 31% 
(2.6/7), Fox’s “Idol”-driven “Touch” by 70% (2.0/6) and NBC’s comedy finales by 70% 
(“The Office”/”Parks and Recreation” = 2.0/6).  Additionally, “Grey’s” registered as 
Thursday’s highest-rated TV series with Adults 18-34 (tie), Women 18-49 (2nd 
straight week) and Women 18-34 (6th straight week).   
 
• Rising in viewers (+4%) and young adults (+3%) over the prior week, ABC’s 

“Grey’s Anatomy” achieved a 13-week high in Adults 18-49 – since 2/09/12. 
 
• “Grey’s” was up over its year-ago telecast in Adults 18-49 (+6%), Adults 18-34 

(+4%) and across all key Women demos: W18-34 (+8%), W18-49 (+6%) and W25-54 
(+3%). 

  
“Scandal” (10:00-11:00 p.m.) 
During the 10:00 p.m. hour, ABC freshman “Scandal” earned second place to CBS’ 
veteran “The Mentalist” in Total Viewers and key Adults (AD18-49/AD25-54).  Also 
in its time period, ABC’s “Scandal” continued to overshadow its freshman drama 
competition, more than doubling the results for NBC’s “Awake” in Total Viewers 
(+160% - 6.5 million vs. 2.5 million), Adults 25-54 (+150% - 2.5/6 vs. 1.0/3) and Adults 
18-49 (+122% - 2.0/6 vs. 0.9/2).  Additionally, “Scandal” took full control of “The 



Mentalist” with Adults 18-34 (+50% - 1.5/5 vs. 1.0/3) and finished No. 1 in its slot 
for the 6th consecutive week with Women 18-49.  
 
• “Scandal” built week to week among Adults 18-49 (+5%) to match a series best 

and also grew with Adults 18-34 (+7%) to hit a new series high.   
  
A note about increasing DVR penetration and year-to-year rating comparisons: Year-
to-year rating comparisons based on the Live + Same Day data stream are distorted by 
the level of DVR penetration in the Nielsen sample, which has jumped up to 44% 
currently, from 41% at the same point in 2011. More viewers are watching shows on 
their own timetables, which may not be reflected in the overnight next-day numbers. 
The only truly valid year-to-year comparison would be one based on the Live + 7 Day 
metric, once those stats are released by Nielsen. 
	
  
Source: The Nielsen Company (Fast Affiliate, Live + Same Day Ratings), 05/10/12. 
 
 

Contacts: Jeff Lindsey (818) 460-5095 jeffrey.s.lindsey@disney.com / Salima Merchant 
(818) 460-6847 salima.merchant@disney.com / Pons Rongavilla (818) 460-5615 
ponciano.rongavilla@disney.com 
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JON BON JOVI, PASTRY CHEF JOHNNY IUZZINI AND ACTRESS ANGELA KINSEY  
ARE AMONG THE GUESTS ON ABC’S “THE CHEW” MAY 14-18  

 
“The Chew” Celebrates its Viewers with a Special “Viewers Choice” Series  

Showcasing Favorite Food Themes from the First Season of the Show. 
 
 
 “The Chew” welcomes guests Jon Bon Jovi, Angela Kinsey (“The Office”) and 
pastry chef Johnny Iuzzini MAY 14-18 (weekdays, 1:00-2:00 p.m., ET; broadcast in 
stereo.) 
   
 Guests for the week of May 14-18 (subject to change): 
  
MONDAY, MAY 14 – “BREAKFAST IN AMERICA” – An hour of easy, fun and affordable 
breakfast recipes. 
 
TUESDAY, MAY 15 – “NO FUSS. NO MUSS. NO PROLBEM. ONE-POT WONDERS” – An 
hour of recipes that require only one pot to prepare. 
  
WEDNESDAY, MAY 16 – “FOODS THAT WILL HUG YOU” – The hosts whip up some of 
their favorite comfort food recipes; Clinton Kelly shares tips on proper summer BBQ 
etiquette.  
 
THURSDAY, MAY 17 – “THE DECADENT AND DELICIOUS DESERTS” – Pastry Chef 
Johnny Iuzzini; Actress Angela Kinsey (“The Office”)  
 
FRIDAY, MAY 18 – “YOU’VE GOT TO FIGHT FOR YOUR RIGHT TO PARTY ON A DIME” – 
Jon Bon Jovi and easy and inexpensive craft ideas. 
 
About “The Chew”: 
Celebrating and exploring life through food, “The Chew” is an innovative and 
groundbreaking daytime series co-hosted by a dynamic group of engaging, fun, 
relatable experts in food, lifestyle, and entertaining. Produced by Gordon Elliott’s 
Chew Productions for the ABC Television Network, “The Chew” serves up everything 
food -- from cooking and home entertaining to food trends, restaurants, holidays and 
more -- all aimed at making life better, fuller and more fun. Featuring celebrity 
chefs Mario Batali, Michael Symon, and Carla Hall, entertaining expert Clinton 
Kelly and health and wellness enthusiast Daphne Oz, “The Chew” is a leap forward 
into a delicious new kind of lifestyle series.   
 
Follow “The Chew” (@thechew) and hosts Mario Batali (@mariobatali); Michael Symon 
(@chefsymon); Clinton Kelly (@clinton_kelly); Carla Hall (@carlahall) and Daphne 
Oz (@DaphneOz) on Twitter ™ 
ABC Media Relations:  
 
 
 Bridgette Maney (212) 456-1429 / Bridgette.maney@abc.com 
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SEASON PREMIERE 
 
 

WORLD-RENOWNED ARTIST SCOTT JACOBS AND DAUGHTER ALEXA  
LEAVE SAN DIEGO AND HEAD EAST TO A CITY IN NEED, ON THE SEASON  

PREMIERE OF ABC’S “SECRET MILLIONAIRE,” SUNDAY, JUNE 3 
 

Acclaimed Actor Blair Underwood Joins the Show This Season as Narrator 
 
 

“Scott and Alexa Jacobs: Newark, New Jersey” -- “Secret Millionaire” is a one-
hour alternative series that follows some of America’s most successful business 
people as they spend a week in the country’s poorest areas and ultimately gift 
deserving members of those communities with hundreds of thousands of dollars of 
their own money. In the Season Premiere episode, millionaire and world-renowned 
artist Scott Jacobs and his sheltered 18-year-old daughter, Alexa, leave behind their 
family and lavish lifestyle in San Diego to spend six days in Newark, New Jersey – an 
American city in need – to search for those most in need of financial help. While 
there, father and daughter will attempt to survive on less than $75 during their 
week-long visit, while volunteering their time to worthy charitable organizations 
and searching their hearts to determine how much of their own fortune to gift the 
community heroes they meet. “Secret Millionaire” premieres SUNDAY, JUNE 3 (8:00-
9:00 p.m., ET) on the ABC Television Network.  
 

Scott Jacobs came from humble beginnings and learned early on that success 
is undeniably linked to hard work and perseverance. In high school his creative side 
was jumpstarted when he was persuaded to become the artist for the school 
newspaper, an area in which he showed great talent that would re-emerge later in 
life. Scott understood that to follow his dreams he had to control his own destiny, 
so at the age of 19 he became one of the youngest ever owners of an art gallery. This 
sweat equity would translate into a successful business and enable him to take 
major leaps in a career that continues to the present day. 
 

Later in life, when Scott’s wife, Sharon, gave him a paint set as a gift, the 
creative juices began to flow again and, as in high school, he began to draw and paint 
some of the things that interested him, like motorcycles and cars. At an art show in 
New York, he came a step closer to becoming a recognized artist with a couple of 
Harley-Davidson paintings that garnered a lot of public attention, as well as the 
attention of Harley-Davidson, which in 1993 made him their first-ever officially 
licensed artist. As interest in his Photo-Realist paintings grew, Scott expanded his 
repertoire to include wine and spirits still-lifes, classic cars and lifestyle imagery. 
His art now hangs in museums, galleries and private collections in more than 60 
countries.  

 
Scott’s career has also enabled him to live up to the values of taking personal 

responsibility and giving back to one’s community; over the last 30 years, he has 
contributed both time and money to numerous charities, and he intends to continue 
helping others, which he finds one of the most rewarding things in life. 

 
Based on the hit UK series of the same name, each episode of “Secret 

Millionaire” follows one of America's most successful business people for one week 
as they leave behind their lavish lifestyles, sprawling mansions and luxury jets, 
conceal their true identities, and go to live and volunteer in some of the most 
impoverished and dangerous neighborhoods in the country. Their mission is to 
discover deserving individuals who continually sacrifice everything to help those in 
need, and ultimately encourage others to do the same. Throughout this incredible, 
life-changing experience, the Secret Millionaires attempt to remain undiscovered, 



coming face to face with extraordinary people battling the odds every day of their 
lives. On the final day, in an emotional and dramatic climax, they reveal their true 
identities. Ultimately, the millionaires each give away a great deal of their own 
money, changing lives forever and encouraging others to keep giving back.  
 

Narrated by accomplished actor Blair Underwood, “Secret Millionaire” is 
executive-produced by Natalka Znak, Claire O’Donohoe, Grant Mansfield and Leslie 
Garvin. Paul Osborne is co-executive producer. The series is a Zodiak USA Production. 
Zodiak USA is the North American operations for Zodiak Media, one of the world’s 
leading creators, producers and distributors of content for TV, film, radio and new 
media. Zodiak USA’s credits include “Celebrity Wife Swap” (ABC), “Secret Millionaire” 
(ABC), “Hardcore Pawn” (truTV),“Lizard Lick Towing” (truTV) and the upcoming 
“Killer Karaoke”(truTV), hosted by Steve-O. Zodiak Media consists of 45 production 
companies with a presence in 20 countries, including the U.S., the UK, France, Italy, 
Spain, Scandinavia and Russia. The Group also incorporates an international 
distribution business based in London and Paris whose catalog boasts over 15,000 
hours of content. 
 

“Secret Millionaire” is broadcast in 720 Progressive (720P), ABC’s selected 
HDTV format with a 5.1 channel surround sound. A TV parental guideline will be 
assigned closer to airdate. 
 
 
ABC Media Relations:  

Amber Gereghty (818) 460-6781, amber.k.gereghty@abc.com 
Mitch Messinger (818) 460-6532, mitchell.c.messinger@abc.com  

 
Zodiak USA: 

Brooke Fisher (310) 309-4034, brooke.fisher@zodiakusa.com 
 
Photography and video available at www.abcmedianet.com. Photography request line 
(818) 460-6611. 
 
Follow us on: www.facebook.com/SecretMillionaire 
  @SecretABC, #SecretMillionaire 
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ANYTIME FITNESS CO-FOUNDERS CHUCK RUNYON AND DAVE MORTENSEN  
LEAVE THEIR FAMILIES BEHIND TO HELP RESTORE HOPE TO PEOPLE IN NEED  

IN OKLAHOMA CITY, ON ABC’S “SECRET MILLIONAIRE”  
 

“Chuck Runyon and Dave Mortensen: Oklahoma City, OK” -- On this week’s 
episode of “Secret Millionaire,” self-made millionaires and co-founders of the 
world’s fastest growing fitness club chain, Anytime Fitness, Chuck Runyon and Dave 
Mortensen, will visit one of the roughest neighborhoods of Oklahoma City, an area 
stricken by poverty, rampant unemployment and homelessness. During their weeklong 
stay, Runyon and Mortensen will need to survive on less than $75, the equivalent of 
welfare assistance for two single individuals. No strangers to hard work, these 
close friends and business partners will seek out deserving people and 
organizations that are making a real difference, volunteer with disabled citizens and 
at risk youth, and ultimately surprise these heroes with donations of hundreds of 
thousands of dollars from their own fortunes and hope for the future, on “Secret 
Millionaire” SUNDAY, JUNE 10 (8:00-9:00 p.m., ET) on The ABC Television Network.  

 
With more than 20 years of experience managing, consulting and owning health 

clubs, Chuck Runyon has distinguished himself as a leading authority in the field of 
fitness. Nearly a decade ago, he revolutionized the fitness industry when he 
developed an alternative to over-sized, over-priced gyms with smaller, neighborhood 
clubs featuring convenience, affordability, quality equipment and a friendly, non-
intimidating atmosphere. For his part, Dave Mortenson was born and raised less than 
five miles from the Hastings, MN headquarters of the world’s no. 1 co-ed fitness 
club chain and attended college in Minot, ND on a wrestling scholarship. His first 
job in the fitness industry was at the front desk of a club operated by a well-known 
chain of Midwestern gyms. It was at that club that Mortensen first met his eventual 
business partner, Chuck Runyon. Mortensen and Runyon teamed up and spent the 
next several years traveling the country, providing a variety of consulting services 
for fitness clubs of all sizes and types. In 1995 they purchased their first club 
together, Southview Athletic Club, the very same gym where Moretensen held his 
first job in the fitness industry. In 1999 he turned his focus toward information 
technologies, helping create a wide-range of security, usage-tracking and billing 
systems. Above all else, Runyon and Mortensen have a passion for the fitness 
industry, a commitment to excellence and a devotion to their families.  

 
Founded in 2002, Anytime Fitness is now the fastest-growing fitness club 

franchise in the world, with nearly 1,500,000 members and 2,000 clubs worldwide. 
Open 24 hours a day, 365 days a year, Anytime Fitness prides itself on providing its 
members with convenient and affordable fitness options in friendly, well-maintained 
facilities featuring top-quality exercise equipment.  

 
Based on the hit UK series of the same name, each episode of “Secret 

Millionaire” follows one of America's most successful business people for one week 
as they leave behind their lavish lifestyles, sprawling mansions and luxury jets, 
conceal their true identities, and go to live and volunteer in some of the most 
impoverished and dangerous neighborhoods in the country. Their mission is to 
discover deserving individuals who continually sacrifice everything to help those in 
need, and ultimately encourage others to do the same. Throughout this incredible, 
life-changing experience, the Secret Millionaires attempt to remain undiscovered, 
coming face to face with extraordinary people battling the odds every day of their 
lives. On the final day, in an emotional and dramatic climax, they reveal their true 
identities. Ultimately, the millionaires each give away a great deal of their own 
money, changing lives forever and encouraging others to keep giving back.  
 



Narrated by accomplished actor Blair Underwood, “Secret Millionaire” is 
executive-produced by Natalka Znak, Claire O’Donohoe, Grant Mansfield and Leslie 
Garvin. Paul Osborne is co-executive producer. The series is a Zodiak USA Production. 
Zodiak USA is the North American operations for Zodiak Media, one of the world’s 
leading creators, producers and distributors of content for TV, film, radio and new 
media. Zodiak USA’s credits include “Celebrity Wife Swap” (ABC), “Secret Millionaire” 
(ABC), “Hardcore Pawn” (truTV),“Lizard Lick Towing” (truTV) and the upcoming 
“Killer Karaoke”(truTV), hosted by Steve-O. Zodiak Media consists of 45 production 
companies with a presence in 20 countries, including the U.S., the UK, France, Italy, 
Spain, Scandinavia and Russia. The Group also incorporates an international 
distribution business based in London and Paris whose catalog boasts over 15,000 
hours of content. 
 

“Secret Millionaire” is broadcast in 720 Progressive (720P), ABC’s selected 
HDTV format with a 5.1 channel surround sound. A TV parental guideline will be 
assigned closer to airdate. 
 
 
ABC Media Relations:  

Amber Gereghty (818) 460-6781, amber.k.gereghty@abc.com 
Mitch Messinger (818) 460-6532, mitchell.c.messinger@abc.com  

 
Zodiak USA: 

Brooke Fisher (310) 309-4034, brooke.fisher@zodiakusa.com 
 
Photography and video available at www.abcmedianet.com. Photography request line 
(818) 460-6611. 
 
Follow us on: www.facebook.com/SecretMillionaire 
  @SecretABC, #SecretMillionaire 
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IT’S THE SEMIFINALS ON ABC’S “DANCING WITH THE STARS”  
WITH THE FOUR REMAINING COUPLES PERFORMING TWO DANCES  

 
Grammy ® Award-Winning Music Sensations Carrie Underwood and  

Alanis Morissette Perform Tuesday Night 
 

Julianne Hough Returns for a Rockin’ Performance 
With her “Rock of Ages” Co-Star, Diego Boneta 

 
“Macy’s Stars of Dance” Presents This Season’s Design-a-Dance 

 
 
“Episode 1409 & 1409A” – After last week’s nerve-racking double elimination, 

the four remaining couples face off in the semifinals of “Dancing with the Stars,” 
MONDAY, MAY 14 (8:00-9:31 p.m., ET), on the ABC Television Network. The couples 
will perform one new Ballroom and one new Latin dance to determine which three 
couples will land in the finals.  
 

On TUESDAY, MAY 15 (9:00-10:01 p.m., ET), special musical guests Carrie 
Underwood and Alanis Morissette will hit the stage with unforgettable 
performances on “Dancing with the Stars the Results Show.” Award winning Country 
superstar Carrie Underwood is set to perform “Good Girl,” the first single off her 
brand new album, “Blown Away.” Her exciting performance will be accompanied by 
Tristan Macmanus, Sharna Burgess, Henry Byalikov and Emma Slater. Multi-platinum, 
Grammy ® Award-winning artist Alanis Morissette will hit the stage with a world 
premiere performance of her new single, “Guardian,” from her upcoming album, 
“Havoc and Bright Lights.” Her performance will be accompanied by Blake McGrath 
and Tyne Stecklein.  

 
During Tuesday night’s results show we will also have an incredible 

performance from the upcoming Warner Bros Pictures feature release, “Rock of 
Ages.” The electrifying performance will feature two-time former “Dancing with the 
Stars” champion Julianne Hough and her co-star, actor/singer Diego Boneta. Directed 
by Adam Shankman (“Hairspray”), New Line Cinema’s adaptation of the smash hit 
Broadway musical “Rock of Ages” hit theaters June 15th. The movie musical stars 
Julianne Hough, Diego Boneta, Russell Brand, Paul Giamatti, Catherine Zeta-Jones, 
Malin Akerman, Mary J. Blige, Bryan Cranston, with Alec Baldwin and Tom Cruise.  

 
In the final “Macy’s Stars of Dance” performance this season, two yet to be 

named “DWTS” pros will perform a riveting Samba to “End of Time.” All season long, 
fans have voted on the performance song, style, costumes and pro dancers for the 
season’s Macy’s Design-a-Dance.  

 
Carrie Underwood’s brand new album, “Blown Away,” made history by debuting 

at No. 1 on Billboard’s Top Country Albums Chart, making her only the second 
country artist in the 47 year history of the chart to have each of their first four 
albums debut at No. 1. With more than 267,000 albums sold, “Blown Away” debuted at 
No. 1 on the all-genre Billboard 200 Chart, making Underwood the only the second 
country artist in history to have three consecutive albums debut at No. 1. In addition 
to holding the No. 1 spot on both the Country and All-Genre Album Sales Charts, 
“Blown Away” also holds the No. 1 spot in digital sales, with more than 107,000 
copies sold, making “Blown Away” country’s best-selling digital album debut since 
2010. Since releasing “Some Hearts” in 2005, Underwood has sold more than 14 
million albums with “Some Hearts,” 2007’s “Carnival Ride,” and 2009’s “Play On,” 
making her the best selling “American Idol” in the US. She’s amassed 14 No. 1 singles, 



six of which she co-wrote, and became the first country artist in history and the 
only “American Idol” winner ever to achieve 10 No. 1 singles from their first two 
albums. Underwood currently leads the nominations for the upcoming CMT Music 
Awards with five. She is a five-time Grammy ® winner, a two-time Academy of Country 
Music Entertainer of the Year, a three-time Country Music Association and ACM 
Female Vocalist winner, and a proud member of the Grand Ole Opry.  
 

Since 1995 Alanis Morissette has been one of the most influential singer-
songwriter-musicians in contemporary music. Her deeply expressive music and 
performances have earned vast critical praise, 12 Canadian Juno Awards, 7 Grammy® 
Awards (with an additional 14 nominations), a Golden Globe nomination and sales of 
over 60 million albums worldwide. Morissette’s 1995 debut, “Jagged Little Pill,” was 
followed by such eclectic and acclaimed albums as “Supposed Former Infatuation 
Junkie” (1988), “MTV Unplugged” (1999), “Under Rug Swept” (2002), “Feast on Scraps” 
(2002), “So-called Chaos” (2004), “Jagged Little Pill Acoustic” (2005), her greatest 
hits album, “The Collection” (2005), and “Flavors of Entanglement” (2008). She has 
also made many memorable contributions to theatrical releases including: 
"Uninvited" to the film “City of Angels” (1999), “Still” to the film “Dogma” (1999), and 
"I Remain", which she wrote for the “Prince of Persia: The Sands of Time.” Most 
recently Alanis has acted on the small screen with roles in hit television series 
“Weeds” and “Up All Night”, and has appeared as a celebrity guest mentor on the 
current season of “The Voice.” Alanis’ forthcoming seventh studio album, “Havoc and 
Bright Lights,” is scheduled to release on August 28th, 2012 through Collective 
Sounds/Sony RED.  

 
By Tuesday evening’s end, one couple will be eliminated, as determined by a 

combination of the judges’ scores and viewers’ votes on dances performed on 
Monday’s performance show. Who among the four couples will be the next to leave 
the ballroom?  

 
• DONALD DRIVER and partner PETA MURGATROYD  
• KATHERINE JENKINS and partner MARK BALLAS  
• WILLIAM LEVY and partner CHERYL BURKE  
• MARIA MENOUNOS and partner DEREK HOUGH  

 
Hosted by Tom Bergeron (“America’s Funniest Home Videos”) and Brooke Burke-

Charvet (“Dancing with the Stars” Season Seven Champion), the celebrities perform 
choreographed dance routines which will be judged by renowned Ballroom judge Len 
Goodman and dancer/choreographers Bruno Tonioli and Carrie Ann Inaba. Viewers 
may cast their votes for their favorite teams via phone on Monday night during and 
up to 60 minutes after the “Dancing with the Stars” performance shows. AT&T 
customers may also vote by texting the word “VOTE” and entering the number that 
corresponds to the team they want to support (message and data rates may apply). 
 
About BBC Worldwide Productions 
BBC Worldwide Productions, led by Jane Tranter, is based in Los Angeles and 
develops and produces scripted and non-scripted projects for U.S. cable and 
broadcast networks, as well as digital platforms. The production company is 
responsible for the smash hit “Dancing with the Stars” (ABC), “Top Gear” (HISTORY), 
“What Not to Wear” (TLC), “Torchwood: Miracle Day” (Starz), “Hairy Bikers” 
(HISTORY) and the upcoming titles “The Week the Women Went” (Lifetime), “The Next 
Big Thing” (Oxygen), 
“Lovetown, USA” (OWN) and “Da Vinci’s Demons” (Starz). BBC Worldwide Productions 
sits within one of six core businesses that form BBC Worldwide, the main commercial 
arm and wholly-owned subsidiary of British Broadcasting Corporation (BBC). 
“Dancing with the Stars” is broadcast in 720 Progressive (720P), ABC’s selected 
HDTV format, with 5.1 channel surround sound. This program carries a TV-PG,L 
parental guideline. 
 
ABC Media Relations: Amber Gereghty (818) 460-6781, Amber.K.Gereghty@abc.com 

  Edwin Escobar (818) 460-5492, Edwin.Escobar@abc.com  



  Makena Coscarelli (818) 460- 5492, Makena.Coscarelli@abc.com 
  Mitchell Messinger (818) 460-6532 Mitchell.C.Messinger@abc.com  

BBC Worldwide Productions: Christine Shaw (310) 228-1620, 
Christine.Shaw@bbc.com 
 
Downloadable HD video clips will be posted to www.abcmedianet.com every Monday 
and Tuesday at approximately 9:00 p.m. PST. Photography request line 818.460.6611 
 
Follow us on: Facebook www.facebook.com/dancingwiththestars 

Twitter @DancingABC, #DWTS / @ABC_Publicity  
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DAREDEVIL NIK WALLENDA’S DEATH-DEFYING NIAGARA FALLS TIGHTROPE  

WALK TO AIR AS A PRIMETIME SPECIAL EXCLUSIVELY ON ABC, FRIDAY, JUNE 15 
 

http://gma.yahoo.com/daredevil-nik-wallenda-unprecedented-death-defying-stunt-to-
air-on-abc.html 
http://bit.ly/K7ZJ4d 
 
 

On June 15, Nik Wallenda will walk approximately 1,550 feet on a tightrope 
wire, suspended 173 feet above the raging waters of Niagara Falls, from the U.S. to 
Canada -- an unprecedented feat that has been banned for over 125 years. Wallenda, 
33, announced the much-anticipated official date for his historic walk in a news 
conference at Niagara Falls last week. ABC has the exclusive worldwide broadcast 
rights, which were secured by Lincoln Square Productions, for Wallenda’s long-
planned stunt to air live. The “Megastunts” ABC special will be part of a two-part, 
three-hour event that will include an hour devoted to the greatest stunts of all 
time and culminate in Wallenda’s walk. “Megastunts: The Greatest Stunts… Ever” 
(8:00-9:00 p.m., ET) and “Megastunts: Man on Wire: Live from Niagara” (9:00-11:00 p.m., 
ET) air FRIDAY, JUNE 15 on the ABC Television Network. 

 
Wallenda’s tightrope walk over Horseshoe Falls, the biggest of the three 

falls that make up Niagara Falls, is unprecedented and will be a culmination of a 
life’s work for him and his entire daredevil family.“It’s very exciting. This is 
something I’ve wanted to do for a long time,” says Wallenda, a seventh-generation 
member of the legendary Great Wallendas, a travelling family circus troupe dating 
back to 1780. “It’s been a dream I’ve had since I was six years old, when I first visited 
the falls with my parents. I remember looking across ... and thinking, it would be 
cool to be the first person in the world to do this.” 

 
Crossing the Niagara River on a tightrope has been banned since 1890. 

Thirteen tightrope artists have traversed the gorge throughout history -- notably 
the Great Blondin -- but Wallenda discovered in his research that no tightrope 
artist had ever before walked directly over the awesome and raging cascades. 
Wallenda, who holds six Guinness World Records -- including the longest bicycle 
ride on a tightrope without a safety net and the largest human pyramid on a high wire 
-- set his sights on the unprecedented feat. 

 
In November 2011, Wallenda approached officials in the U.S. and Canada with a 

proposal to cross directly over Horseshoe Falls, from Goat Island on the U.S. side to 
Table Rock on the Canadian side. Park Commissions in New York and Ontario, Canada 
were extremely skeptical about permitting a high-wire stunt like this, citing worries 
about the cost, copycats, security, not to mention Wallenda’s safety, and initially 
rejected the idea. But Wallenda was determined and made it his mission to secure the 
permissions to achieve this life-long dream. 

 
“I am very challenge-driven person,” he said. “Don’t tell me, ‘It can’t be done,’ 

because I’ll find a way to do it.” After months of work and a time-consuming 
negotiation, the Ontario Parks Commission approved a one-time exemption in February 
to allow Wallenda to attempt a single crossing, reversing the 128-year ban on 
stunts. The Niagara Parks Commission has specified that such feats can only be 
attempted once every two decades. 

 
“My great grandfather taught us to never give up. This is just the ultimate 

story of just never giving up,” Wallenda said, adding that the legal battle was the 
biggest challenge of his career. “I got two laws changed that were over a hundred 



years old ... now, guess what… Nik Wallenda is going to walk across the falls June 
15, live on ABC.” 

 
To prepare for his greatest stunt yet, Wallenda will train on land using a 

wire identical to the one he will walk on over on the falls this summer. In training, 
he will be sprayed with heavy mist from a fire hose to simulate the falls’ raging 
waters, and be put up against a wind machine, generating gusts up to 60 miles per 
hour. Tourists and fans will be able to visit him in training at the Seneca Niagara 
Casino in Seneca, NY in May. 

 
In many ways, Wallenda has been practicing for this moment for his entire life. 

The 33-year-old Florida native began walking the wire at age 2 and learned the ropes 
from his father, Terry Troffer, a retired acrobat who serves as his chief-rigging 
engineer and safety expert. During the June 15 stunt, Wallenda will be able to talk 
with his father through an earpiece the entire time. 

 
Though he admits his family is “a little nervous” about this walk, Wallenda 

said they are proud and happy that he will get to tackle a life-long dream. 
 
With the televised June 15 walk, Wallenda is carrying out the legacy of his 

great grandfather, family patriarch Karl Wallenda, who fell to his death at age 73 
in 1978 on tightrope walk in San Juan, Puerto Rico. But Wallenda, who has already 
taken on and conquered the same walk that claimed Karl’s life, is not worried that he 
will meet the same fate as his grandfather. “We can tell immediately about why he 
lost his life. His biggest challenge was his age and his physical ability. The wire was 
also not put up properly ... whereas I’ll be rehearsing and knowing exactly what I’ll 
experience,” Wallenda said. 

 
The walk itself is expected to take approximately 30 to 40 minutes and is 

expected to draw thousands of spectators on the U.S. and Canadian sides, and boost 
tourism to the region leading up to and long after the historic event. 

 
Wallenda is focused and remarkably at ease, considering the tremendous risk 

involved. It’s just between him, the wire and – now -- the breath-taking beauty of 
Niagara Falls. “It’s peaceful actually.  
I get in the zone,” he said. “It becomes relaxing.” 
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May 11, 2012 
 
 

SCHEDULED GUESTS ON ABC’S “JIMMY KIMMEL LIVE,” MAY 14-18 
  
 

 “Jimmy Kimmel Live” airs every weeknight (12:00-1:06 a.m., ET) following 
“Nightline” and features a diverse lineup of guests that include celebrities, 
athletes, musical acts, comedians and human interest subjects, along with comedy 
bits and a house band.  

 
Following are the episodes scheduled to air the week of May 14-18 (subject to 

change): 
 

 
May 14 (OAD: 5/8/2012)* 
1. Actor Johnny Depp (“Dark Shadows”) 2. Actress Casey Wilson (“Happy Endings”) 3. 
Musical guests Silversun Pickups 
 
May 15 (OAD: 4/26/2012)* 
1. Actress Emily Blunt (“The Five-Year Engagement”) 2. Animal Trainer Dave Salmoni 
3. Musical guest Adam Lambert  
 
May 16 
1. Panel and musical guest Rita Wilson 
 
May 17 
1. Actor Matthew Morrison (“What to Expect When You’re Expecting”) 2. TV Host Beth 
Stern (“Mom Caves”) 3. Musical guest Delta Spirit 
 
May 18 
1. Actor Jason Mantzoukas (“The Dictator”) 3. Musical guest The Cult 
 
 
(*) Denotes change/update in booking 

 
 “Jimmy Kimmel Live” is broadcast in 720 Progressive (720P), ABC’s selected 

HDTV format. 
 
Jimmy Kimmel and Jill Leiderman serve as executive producers. Jason Schrift, 

Douglas DeLuca and Erin Irwin serve as co-executive producers. Emmy Award-winning 
“Jimmy Kimmel Live” is shot live in front of a studio audience and produced by 
Jackhole Industries in association with ABC Studios. (CLOSED- CAPTIONED) 

 
Enjoy “Jimmy Kimmel Live” on the web at www.abc.com/JimmyKimmeLive and at 

youtube/JimmyKimmelLive Each episode of “Jimmy Kimmel Live” will be available on 
ABC.com the day after airing on the network for users to watch online. Artwork is 
available on www.abcmedianet.com 

 
Follow us on: Facebook.com/JimmyKimmelLive  
Twitter @JimmyKimmel #JimmyKimmelLive 
@ABC_Publicity  

 
ABC Media Relations: Marianne Fleschman (818) 460-7277, 
Marianne.Fleschman@abc.com  
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